








2009-2010

Season of Dance

D

SEPTEMBER 2009>

URGE

The Osceola Center for the Arts

Nao Dance Collective explores the
classic battle between good and

evil, taking audiences on a thought-
provoking journey through the seven
deadly sins. Improvisational dance

and honest emotion come together in
this compelling character study that
contemplates the choices we make and

the consequences we create.

DECEMBER 2009>

MAKULU:

A CONTEMPORARY
AFRICAN TALE

The Wayne Densch Performing Arts Ctr.
Moore Dance Project’s distinctly different
annual holiday show celebrates its

sixth season in Central Florida. Animal
allegories highlight the importance of
family in this heartfelt African tale about
a Serengeti wildebeest who must take
the journey of a lifetime to discover

the legacy that lives within her. With
contemporary African dance and an
inspiring African score, Makulu's powerful
story is everything you need to celebrate

the spirit of the season!

WWW.THECENTERFORDANCE.ORG

JANUARY-FEBRUARY 2010>
COLOURS OF COURAGE:
A CELEBRATION OF
BLACK HISTORY IN
AMERICA

Jan: The Garden Theatre

Feb: The Athens Theatre

Moore Dance Project presents a moving
celebration of Black History, brought

to life with contemporary dance and
compelling narratives. A riveting story
for all ages, Colours of Courage moves
through the centuries, exploring the
emotional impact of the slave era, the
pivotal achievements of The Civil Rights
Movement and the momentous place we

stand today.

APRIL-MAY 2010>
ICARUS

The Osceola Center for the Arts

The classical myth about an impetuous
man’s winged escape from captivity is
retold by Moore Dance Project in this
contemporary ballet, featuring live
music and original lyrics. Compelling
choreography and poetic storytelling
collide in this exploration of a modern
man'’s journey to discover freedom by

testing the limits of his hidden potential.

MAKULU: A CONTEMPORARY
AFRICAN TALE



Demographics
& Target Market

The 2009-2010 Season of Dance will attract more than 6,000 Central Florida audience

members from Orange, Seminole, Osceola, Lake and Volusia Counties.
An additional 3.2 million viewers will be reached through televised performances.

80% of the season’s audience members consider themselves to be culturally aware,

educated and economically stable.
Audiences are composed of young families (30%), adults over the age of 55 (40%)
and men and women between the ages of 18-45 (30%). More than 72% of audience

members are women.

45% of audience members are African-American and 20% are of Hispanic descent.

Enthusiasm for Corporate Support

'Agree’ about corporate support of the arts * While overall levels of enthusiasm

Corporate support makes me for Corporate Arts Support are

feel good about doing business

with the corporation slightly lower than in past years,

the majority of Frequent Attendees
Corporate support makes me
think highly of the corporation
are influenced by such support

Corporate support makes me

receptive to messagin .
P e ® The most supportive of corporate

involvement are older audiences
Corporate support makes me
want to increase patronage

(ages 65+) and the wealthy

2007 Frequent Attendees (HHI=$150K+)
2007 Infrequent Attendees

Units: %

Fact: 72% of The Center for Contemporary Dance’s audience is composed of women.
Women contribute $107 billion yearly to the growth of Florida’s economy. Explore your
marketing opportunities with one of Florida’s largest spending groups.




Sponsorship

Opportunities D

SEASON SPONSORS

Season Sponsors support all
performances currently listed in the
2009-2010 Season of Dance.

TITLE SPONSOR

Two Available - $15,000

e ‘Season of Dance’ Title Sponsor naming
opportunity

e Stage presence with greetings prior to
curtain

® 15 corporate tickets to each
performance

e Invitation for 15 to VIP receptions at
each performance

e Full-page color ad in performance
programs at all events

e Company name and logo prominently
featured in all releases

e Signage in lobby at all events

e Company name and logo featured in all
televised performances

e Company logo on promotional print
and electronic media (i.e., website,
e-newsletters, etc.)

e Company name and logo featured in
pre-show media loop

PRESENTING SPONSOR

Two Available - $10,000

e ‘Season of Dance’ Presenting Sponsor
naming opportunity

e Stage presence with greetings prior to
curtain

* 10 corporate tickets to each
performance

e Invitation for 10 to VIP receptions at
each performance

e Full-page color ad in performance
programs at all events

® Mention of company name in all
releases

e Signage in lobby at all events

e Company logo listed in all televised
performances

e Company logo on promotional print
and electronic media (i.e., website,
e-newsletters, etc.)

e Company name and logo featured in
pre-show media loop

VIP RECEPTION SPONSOR

Available - $7,500

* VIP reception naming opportunity at all
performances

e Company name and logo featured at
VIP receptions for all events

® 10 corporate tickets to each
performance

e Invitation for 10 to VIP receptions at
each performance

e Full-page color ad in performance
programs at all events

* Mention of company name in all releases

e Company logo on promotional print
and electronic media (i.e., website,
e-newsletters, etc.)

e Company name and logo featured
in pre-show media loop at each
performance

BILLBOARD SPONSOR

Available - $7,500

e Company name and logo featured on
ten (10) strategically-placed billboards
throughout Central Florida for a period
of 28 weeks

10 corporate tickets to each performance

e Invitation for 10 to VIP receptions at
each performance

e Full-page color ad in performance
programs at all events

® Mention of company name in all releases

e Company logo on electronic media
(i.e., website, e-newsletters, etc.)

e Company name and logo featured in
pre-show media loop

MEDIA SPONSOR

Available - $5,000

® Media naming opportunity

e Company logo featured in all media
outlet advertisements

* 8 corporate tickets to each performance

e Invitation for 8 to VIP receptions at
each performance

® One-half page color ad in performance
programs at all events

* Mention of company name in all releases

e Company logo on electronic media
(i.e., website, e-newsletters, etc.)

e Company name and logo featured in
pre-show media loop

SEASON SOUVENIR

PROGRAM SPONSOR

Program Sponsors purchase
advertising space in performance
programs distributed at all shows
currently listed in the 2009-2010
Season of Dance.

GOLD

Available - $1,500

e 4 corporate tickets to each performance

e Invitation for 4 to VIP receptions at each
performance

e Full-page color ad in performance
programs at all events

e Company name and logo featured in pre-
show media loop

SILVER

Available - $1,000

® 4 corporate tickets to each performance

e Invitation for 2 to VIP receptions at each
performance

* One-half page color ad in performance
programs at all events

e Company name and logo featured in pre-
show media loop

BRONZE

Available - $500

e 2 corporate tickets to each performance

e |nvitation for 2 to VIP receptions at each
performance

® One-quarter page color ad in
performance programs at all events

Fact: 51% of arts supporters express
greater consumer loyalty to companies
who also support the arts. This exceeds
consumer loyalties cultivated through
sports-related marketing by greater
than 20%. Explore your marketing
opportunities with those who will
support your investment in the arts.

WWW.THECENTERFORDANCE.ORG



Sponsorship

Opportunities

D

PERFORMANCE
SPONSOR

Performance Sponsors support a
specific show title and location.
Please make your selection on the
Sponsorship Form.

MEDIA SPONSOR

Available - $3,500

* Media naming opportunity for selected
performance

e Company name and logo featured in all
media outlet advertisements for
selected performance

e 8 corporate tickets to selected
performance

* Invitation for 8 to VIP reception at
selected performance

® One-quarter page color ad in
performance programs for selected
performance

® Mention of company name in all
releases related to selected
performance

e Company logo on electronic media
(i.e., website, e-newsletters, etc.)

e Company name and logo featured
in pre-show media loop at selected
performance

BILLBOARD SPONSOR

Available - $2,500

e Company name and logo featured on
ten (10) strategically-placed billboards
throughout Central Florida that
advertise selected performance
for a 4-week period of time

e 6 corporate tickets to selected
performance

e Invitation for 6 to VIP receptions at
selected performance

® Mention of company name in all
releases related to selected
performance

e Company logo on electronic media
(i.e., website, e-newsletters, etc.)

e Company name and logo featured
in pre-show media loop at selected
performance

VIP RECEPTION SPONSOR

Available - $2,000

* VIP reception naming opportunity for
selected performance

e Company name and logo featured at
VIP reception for selected performance

e 6 corporate tickets to selected
performance

e Invitation for 6 to VIP receptions at
selected performance

* Mention of company name in all
releases related to selected
performance

e Company name and logo featured
in pre-show media loop at selected
performance

PERFORMANCE SOUVENIR
PROGRAM SPONSOR

Program Sponsors purchase advertising
space in performance programs
distributed at selected shows currently
listed in the 2009-2010 Season of Dance.

GOLD

Available - $500

e 2 corporate tickets to selected performance

e Invitation for 2 to VIP reception at
selected performance

e Full-page color ad in performance
program for selected performance

e Company name and logo featured in pre-
show media loop at selected performance

SILVER

Available - $300

® 2 corporate tickets to selected performance

e Invitation for 2 to VIP reception at
selected performance

® One-half page color ad in performance
program for selected performance

e Company name and logo featured in pre-
show media loop at selected performance

BRONZE

Available - $150

e 2 corporate tickets to each performance

* |nvitation for 2 to VIP reception at
selected performance

® One-quarter page color ad in
performance program for selected
performance

PARTNER IN

EDUCATION SPONSOR

Partners in Education sponsor blocks of
performance tickets, which are provided
complimentary to underserved children
and their families throughout the 2009-
2010 Season of Dance.

GOLD

Available - $4,000 (200 tickets)

e Partner in Education naming opportunity

* 8 corporate tickets to each performance

e Invitation for 8 to VIP receptions at
each performance

® One-half page color ad in performance
programs at all events

® Mention of company name in all releases

e Company logo on electronic media
(i.e., website, e-newsletters, etc.)

e Company name and logo featured in
pre-show media loop

SILVER

Available - $2,000 (100 tickets)

e Partner in Education naming opportunity

e 4 corporate tickets to each performance

e Invitation for 4 to VIP receptions at
each performance

® One-quarter page color ad in
performance programs at all events

® Mention of company name in all releases

e Company logo on electronic media
(i.e., website, e-newsletters, etc.)

e Company name and logo featured in
pre-show media loop

BRONZE

Available - $1,000 (50 tickets)

e Partner in Education naming opportunity

® 2 corporate tickets to each performance

e Invitation for 2 to VIP receptions at
each performance

® Mention of company name in all releases

e Company logo on website

e Company name and logo featured in
pre-show media loop

WWW.THECENTERFORDANCE.ORG



Sponsorship Form (/)

Company Name:

Contact Person:

Mailing Address:

Business Phone:

Cell Number:

Fax Number:

Email Address:

SPONSORSHIP LEVEL SELECTION

SEASON SPONSORS SEASON SOUVENIR PARTNER IN
. PROGRAM SPONSORS EDUCATION SPONSORS
() Title Sponsor
() Presenting Sponsor () Gold () Gold
() VIP Reception Sponsor () Silver () Silver
() Media Sponsor ( ) Bronze () Bronze
() Billboard Sponsor
PERFORMANCE PERFORMANCE SHOW TITLE / LOCATION
SPONSORS SOUVENIR PROGRAM (Performance Sponsors
SPONSORS Only—Reference Pg. 4 for

() Media Sponsor
2009-2010 Season of Dance)

() Billboard Sponsor () Gold
() VIP Reception Sponsor () Silver
( ) Bronze

e All corporate Season Sponsorship fees must be paid on or before August 30, 2009 and must
be accompanied by a logo in jpg or pdf file.

e All corporate Performance Sponsorship fees must be paid on or before 30 Days Prior to
Selected Performance and be accompanied by a logo in jpg or pdf file.

Sponsorship contributions may lead to certain tax-benefits. Please check with your company’s financial advisor.

SPONSORSHIP FEE $

MAKE CHECKS PAYABLE TO: The Center for Contemporary Dance
MEMO TO READ: 2009-2010 Sponsorship Level (As selected above)

If gift-in-kind, list service or product(s)

Signed: Title:

Print Name: Date:

Would you like to be contacted regarding additional sponsorship opportunities for Grant funding for this
performances that may be added to the 2009-2010 Season of Dance? Y/ N project provided by

FOR MORE INFORMATION, CONTACT: OFFICIAL USE ONLY:

The Center for Contemporary Dance C: S CENTRALFLORIDA
3580 Aloma Avenue # 7

Winter Park, FL 32792 P:

Phone: (407) 695-8366

Email: events@thecenterfordance.org #:

Please return this completed form with sponsorship payment to the address above.

WWW.THECENTERFORDANCE.ORG




